
fruit fwd Forecast
FRUIT, FLAVOR AND THE 2026 FEED



At Dole Packaged Foods, we know fruit. After all, 
we’ve been harnessing that sun-drenched goodness 
since 1901. So who better to shine a light on what’s 
next for consumers than the experts in all things fruit? 
Us of course. 

Dole is unveiling its inaugural trend report to give a 
taste of the evolving fruit landscape. Drawing from 
cultural insights, social listening and category data, 
the forecast uncovers the key forces shaping how 
people experience flavor and what to expect in 2026. 

FRUIT FWD: FRUIT, FLAVOR 
AND THE 2026 FEED! 



a taste of 2026
2026 is shaping up to be a year 
filled with vibrant flavors, glowing 
benefits and on-the-go-delights, 
creating a new standard for fruit-
forward enjoyment - and we’re here 
for all of it.

01 TROPICAL TAKEOVER
Tropical, globally inspired flavors like guava and passionfruit are 
your ticket to more fruit adventures in 2026.

02 BEVERAGES ARE BOOMING
From the viral “Dirty Soda” to mocktails, beverages are creating 
dopamine-esque experiences.

03 MINI MEALS ARE THE NEW MAIN
Bigger isn’t always better, as we gear up for smaller,  
single-sized snack plates.

04 FRUIT POWERED GLOW UPS
Fruit is taking center stage of beauty & well-being rituals.

05 TREATONOMICS DELIGHTS
Transforming small splurges into self-care delights sparking a 
shift towards mindful indulgence.



TREND 01

TROPICAL TAKEOVER



Global fruit flavors take the spotlight as 
consumers chase bright, uplifting tastes 
that deliver a sensory exploration

It’s the year of celebrating flavors that spark joy and offer a “sensory getaway.” 
Tropical profiles like guava, passion fruit, and dragon fruit are moving from 
niche to everyday showing up in beverages, fragrances, self-care products 
and even the viral guava girl make-up trend.

People are eager to explore:  

36% enjoy trying unfamiliar flavors and over  

90% of Gen Z and Millennials crave bold new  
tastes. Influences from Latin American,  
Southeast Asian and Caribbean cuisines  
make these flavors feel both exciting and  
approachable.

TROPICAL TAKEOVER

https://news.dunkindonuts.com/news/summer-2025-2
https://www.trendhunter.com/trends/nectar-de-passion
https://touchland.com/products/mango-passion-power-mist?utm_source=google&utm_medium=cpc&utm_campaign=21103649214&utm_adgroup=&utm_content=%7Badid%7D&gad_source=1&gad_campaignid=21110348789&gbraid=0AAAAAC6EUzx-52DoRyvrF-Qy_qcazvQmd&gclid=CjwKCAjwx-zHBhBhEiwA7Kjq61lyj_nK703P6Q2pUASrzltltgytmproAEqT4wYPHJU0Zggip8uTFRoCJK4QAvD_BwE
https://www.tiktok.com/@jennseren/video/7527582344727874838?lang=en&q=guava%20girl%20make%20up&t=1761246164969
https://www.nacsmagazine.com/Issues/October-2024/Flavor-Forward
https://www.nacsmagazine.com/Issues/October-2024/Flavor-Forward


Searches for guava and
passion fruit are up 

and peak during the  
summer months 

17%YoY

40% 
IN THE PAST YEAR

From curiosity to craving,
“tropical flavor” searches jumped 

News mentions are up 13%1 YoY 
popping up everywhere from fast 
food to energy drinks, alcohol  
and candy 

tropical flavors are
making headlines! 2

2

1 NACS Magazine, Mintel’s Global Consumer Survey
2 GLIMPSE US-based keyword search over the past 12 months

https://www.vogue.com/article/guava-girl-beauty
https://www.mashed.com/1491574/chick-fil-a-mango-passion-lemonde-iced-tea-frosted-review/
https://docs.google.com/spreadsheets/d/1gQOfAEaIPR4a0_f0xBRxjdek5vakniT8rkxWN3ASTvs/edit?gid=1263371560#gid=1263371560
http://meetglimpse.com/
https://docs.google.com/spreadsheets/d/1gQOfAEaIPR4a0_f0xBRxjdek5vakniT8rkxWN3ASTvs/edit?gid=1263371560#gid=1263371560


Sunshine You Can Taste:
Dole® Fruit Bowls® Tropical Fruit, 

Dole® Canned Tropical Fruit, Chipotle 
Shrimp & Pineapple Kabobs

about new restaurants serving international 
cuisines, including Mexican, Caribbean, Afro-
Caribbean, Fusion and Latin American are up

global eats are buzzing 
with media stories

5%YoY.

1 Meltwater search for mentions of specified cuisines in news media in USA over the past 12 months

1

https://dinemagazine.ca/dine-now/borderless-cuisines-are-the-menus-of-the-future
https://dinemagazine.ca/dine-now/borderless-cuisines-are-the-menus-of-the-future
https://www.dolesunshine.com/us/en/products/tropical-fruit-in-100-juice-16oz/
https://www.dolesunshine.com/us/en/products/canned-tropical-fruit-in-blend-of-juice/
https://www.dolesunshine.com/us/en/recipes/chipotle-shrimp-and-pineapple-kabobs/
https://www.dolesunshine.com/us/en/recipes/chipotle-shrimp-and-pineapple-kabobs/
https://docs.google.com/spreadsheets/d/1gQOfAEaIPR4a0_f0xBRxjdek5vakniT8rkxWN3ASTvs/edit?gid=1263371560#gid=1263371560
https://dinemagazine.ca/dine-now/borderless-cuisines-are-the-menus-of-the-future
https://dinemagazine.ca/dine-now/borderless-cuisines-are-the-menus-of-the-future


TREND 02

BEVERAGES ARE 
BOOMING



The beverage landscape is entering a  
new era, where experience matters as  
much as taste.

Evolving beyond the no and low-alcohol movement, people are embracing 
leveled-up alternatives from viral “dirty sodas” to functional drinks and 
complex, alcohol-free mocktails. Fruit isn’t just an additive; it’s the primary 
flavor driver, bringing bold, taste, easy customization and eye-catching appeal. 

As searches climb year over year, drinks 
that deliver a “wow factor,” without 
complicated prep are in demand. Gen Z’s 
flare for fun, and at-home mixology, drinks 
are now expected to feel playful and 
premium, even without alcohol.

BEVERAGES ARE 
BOOMING



Organic social chatter around fruit 
juice and syrups to mocktails - like 
dirty sodas and floats - is up

3000% 
VS. last year 

27% 
JUMP YoY

in searches for making  
non-alcoholic drinks

200X 

Mocktails have a 
viral footprint

more conversations 
across social media 
compared to last year

• Spikes in January
and July

• Spikes in  
January
and July

• +200%3 growth  
in QSR non-alcoholic 
beverage menus in  
the last 4 years 

1

1

2

1 Talkwalker search for mentions of mocktails in Social Media Channels /forums (including Reddit, TikTok, X, Facebook, Instagram,  
   Bluesky) in USA over the past 12 months   
2 Meltwater search for mentions of non-alcoholic drinks in news media in USA over the past 12 months
3 Datassentials

https://docs.google.com/spreadsheets/d/1gQOfAEaIPR4a0_f0xBRxjdek5vakniT8rkxWN3ASTvs/edit?gid=357504805#gid=357504805
https://docs.google.com/spreadsheets/d/1gQOfAEaIPR4a0_f0xBRxjdek5vakniT8rkxWN3ASTvs/edit?gid=357504805#gid=357504805
https://docs.google.com/presentation/d/1YLK19NmIQrR9_-5RcAV8b8ASmcpCcWoL/edit?usp=sharing&ouid=116851677654567384024&rtpof=true&sd=true


Sunshine You Can Taste

Made popular by the Secret 
Lives of Mormon Wives,
dirty sodas are on the rise

Dirty Dragon 
Dirty Soda

Dole® Refresher 
Recipies

•	 With 20%1 of the social conversation  
   about mocktails.
•	 Double that of other “DIY” &  
   homemade drink creations/recipes.

98% 
GROWTH

over the past three years, 
tropical beverages have  
experienced

in product introductions

• Dragon fruit and 
mango are the most 

common tropical flavors 
found in refreshers

1 Datassentials
2 Mintel, ‘Sober Curious Nation’ 2025

2

https://drive.google.com/file/d/1YLK19NmIQrR9_-5RcAV8b8ASmcpCcWoL/view
https://dolefoodservice.com/recipe/4647
https://dolefoodservice.com/recipe/4647
https://www.dolefoodservice.com/seasonal-refreshers
https://www.dolefoodservice.com/seasonal-refreshers
https://www.mintel.com/insights/food-and-drink/non-alcoholic-beverage-trends-in-the-us/
https://www.popsugar.com/food/dirty-soda-recipe-49398359


TREND 03

MINI MEALS ARE  
THE NEW MAIN 



Smaller, more flexible eating moments are 
redefining how people satisfy cravings and 
balance wellness.

From on-the-go snacking and “girl dinner” to the rise of mini meals, busy 
lifestyles are transforming how people eat. Smaller, single serve  
portions allow the freedom to mix flavors and textures  
without committing to a full-size dish. 

As traditional mealtimes loosen, fruit is  
stepping into a starring role - no longer  
just garnish, but a central functional  
component of frequent, smaller  
plates.  

MINI MEALS ARE THE 
NEW MAIN 



Fruit as the Snack  
Plate Anchor  

of consumers prioritize options 
that are “naturally nutritious” 

(like fruit, nuts, dairy) over 
processed alternatives

64%

92%
replace at least one meal a week with 
 a snack, and 7% of these consumers 

report eating only snacks.

More than half (54%)1 of consumers report eating  
snacks instead of meals when they’re pressed for time 

#girldinner has 500K 
posts across IG & TikTok of Millennials 

and Gen Z

1 2025 Circana Snack Survey
2 Mintel, ‘The Future of Snacking’ 2025
3 The Food Institute

2

3

https://foodinstitute.com/focus/replacing-meals-with-snacks-2
https://docs.google.com/document/d/1-iOJzw-DPPs2cldrUfiRVhspB_q6Yl4mlZZo6xHyMC8/edit?tab=t.0
https://docs.google.com/document/d/1-iOJzw-DPPs2cldrUfiRVhspB_q6Yl4mlZZo6xHyMC8/edit?tab=t.0
https://www.tiktok.com/tag/girldinner?lang=en
https://www.luxurytravelreport.com/hotels-resorts/articles/luxury-hotels-take-on-girl-dinner-with-small-plates-for-summer
https://camillestyles.com/food/cooking/healthy-girl-dinner/


+900% YoY

Popular items on these 
plates include fruit, 
cheese, crackers, pickles, 
hummus and eggs 

On social media,  
“mini meals” and 
“snack plates” are  
a growing topic 

Sunshine You Can Taste:
Bacon Wrapped Pineapple, Rosemary 

Pineapple Mozzarella Bites
1 Talkwalker search for mentions of snack plates in Social Media Channels /forums (including Reddit, TikTok, 
X, Facebook, Instagram, Bluesky) in USA over the past 12 months

1

https://docs.google.com/spreadsheets/d/1gQOfAEaIPR4a0_f0xBRxjdek5vakniT8rkxWN3ASTvs/edit?gid=357504805#gid=357504805
https://www.dolesunshine.com/us/en/recipes/bacon-wrapped-pineapple/
https://www.dolesunshine.com/us/en/recipes/rosemary-pineapple-mozzarella-bites/
https://www.dolesunshine.com/us/en/recipes/rosemary-pineapple-mozzarella-bites/


TREND 04

FRUIT POWERED  
GLOW UP



Consumers are turning to fruit-fueled 
rituals for digestive health and beauty  
from within benefits 

More people are viewing the gut as the gateway to glowing skin,  
mood stability and a stronger immune system, with fruit  
stepping into the spotlight. Searches for phrases like  
“gut-friendly fruits” “superfruits for skin” and “fruit for  
gut heath” are rising, reflecting a shift toward simple,  
everyday habits that are naturally effective. 

FRUIT POWERED  
GLOW UP



“Microbiome” searches up

Tropical fruits like mango and pineapple are 
especially popular for their natural digestive 
enzymes, skin-brightening and anti-inflammatory 
benefits - signaling the growing overlap between 
gut wellness and beauty.

17%YoY

The most common related 
search is  “microbiome in  
the gut” 

In news articles on “microbiome” 
and “fruit” are up 

163%
• Up from 164 articles  
  to 431 YoY.
• Thematics include  
  fruit as a way to keep  
  a healthy microbiome  
  and overall health 

1 GLIMPSE US-based keyword search over the past 12 months
2 Meltwater search for mentions of microbiome and fruit in news media in USA over the past 12 months

1

2

http://meetglimpse.com/
https://docs.google.com/spreadsheets/d/1gQOfAEaIPR4a0_f0xBRxjdek5vakniT8rkxWN3ASTvs/edit?gid=1263371560#gid=1263371560
https://tribune.net.ph/2025/11/09/mango-glow-glow-why-this-filipino-fruit-is-your-new-beauty-secret
https://www.elle.com/uk/beauty/skin/a27429405/pineapple-enzyme-skincare-products/


what’s trending in  
the headlines
•	 Viral Botox Juice: Pineapple &  
   Purple Cabbage
•	 Papaya & pineapple: Linked to  
   natural digestive enzymes that help   
    reduce bloating.
•	 What Happens to Your Gut When   
    You Eat Yellow Dragon Fruit

Sunshine You Can Taste:
Pineapple Matcha Smoothie with 

Frozen Fruit, Dragon Fruit Smoothie 
Bowl, Green Smoothie Bowl

https://www.instagram.com/reel/DRTD9L4jkmh/
https://www.instagram.com/reel/DRTD9L4jkmh/
https://www.ndtv.com/health/from-pineapple-to-papaya-nutritionists-take-on-5-foods-to-help-with-bloating-8701994
https://www.verywellhealth.com/yellow-dragon-fruit-gut-health-11805379
https://www.dolesunshine.com/us/en/recipes/pineapple-matcha-smoothie-with-frozen-fruit/
https://www.dolesunshine.com/us/en/recipes/pineapple-matcha-smoothie-with-frozen-fruit/
https://www.dolefoodservice.com/recipe/3923
https://www.dolefoodservice.com/recipe/3923
https://www.dolesunshine.com/us/en/recipes/green-smoothie-bowl/


TREND 05

TREATONOMICS 
DELIGHTS



Small, affordable luxuries are evolving into 
essential comforts, offering daily moments 
of fulfillment

In 2026, it will be less about guilty pleasures and more about indulgences that 
provide an intentional, emotional uplift. Smaller, higher-quality treats that 
deliver a quick dopamine hit are now central to our everyday lives. 

Within treatonomics, people reward themselves 
mindfully, prioritizing indulgences that feel special 
without excess. Even as food budgets tighten, treat 
spending is protected by choosing products that 
deliver a unique textural journey - think freeze-
cracking toppings and “wow-in-one-bite” formats. 

TREATONOMICS 
DELIGHTS

https://www.cnbc.com/2025/08/09/from-lipsticks-to-concerts-the-treatonomics-trend-is-booming.html
https://www.tiktok.com/@faithsfresh/video/7580576528065498382?lang=en
https://www.tiktok.com/@faithsfresh/video/7580576528065498382?lang=en


76%
of consumer prioritize  
taste & indulgence 

75%+
consider snacks a critical part of 
their day for a “moment of joy” or 
emotional boost, refusing to cut 
them out even when budgeting

Treat Mentality is 
Non-Negotiable

of 
consumers

1 Circana’s State of Snacking Report
2 Mintel, Ice Cream & Frozen Novelties – US – 2024 ; NielsenIQ Retail Measurement, Total US xAOC, 52WE 11/2/24

1

2



72%
of global consumers 

enjoy trying foods with 
different textures, and

Light, airy textures provide
sensory satisfaction and joy 
while fitting the growing desire for 
permissible indulgence.  
This is the sweet spot where comfort 
meets premium quality, making  
consumers willing to pay a bit more 
for a high-quality moment.

68%
of Millennials say 
texture directly 
influences their 

purchasing decisions.

Whipped wonders win

1  Puratos
2 Innova Market Insights

1

2

https://www.puratos.ie/en/blog/taste-tomorrow/viral-textures-taking-over-the-bakery--patisserie---chocolate-in
https://www.innovamarketinsights.com/trends/millennials-are-a-core-target-for-textural-innovation/


what’s trending in  
the headlines
•	 Gen Z spends hundreds a month on  
   ‘treat culture,’ justifying it with the  
   challenges of daily life - Fortune 

•	 More Than Half of Gen Z Indulges  
   in ‘Little Treats’ - NACS

•	 For Gen Z, ‘Little 
    Treats’ Are Worth  
   Going Over Budget
 - New York Times

Sunshine You Can Taste:
Dole Whip® & Dole®  

Fruit & Creme Layers

what’s trending  
ON SOCIAL
•	 Viral Fruit Shaped Ice Cream 

https://fortune.com/2025/08/19/gen-z-treat-culture-spending/
https://www.convenience.org/Media/Daily/2025/August/20/6-Half-of-Gen-Z-Indulges-in-Little-Treats_Research
https://www.nytimes.com/2025/08/16/business/gen-z-treat-spending.html
https://www.dolesunshine.com/us/en/products/dole-whip/
https://www.dolesunshine.com/us/en/products/fruit-bowls/fruit-parfait/
https://www.dolesunshine.com/us/en/products/fruit-bowls/fruit-parfait/
https://www.instagram.com/reel/DSLlLWPkYSb/?igsh=NTc4MTIwNjQ2YQ%3D%3D
https://www.nytimes.com/2025/08/16/business/gen-z-treat-spending.html


wrap up
Raise your glass to a fruit-filled 
2026 and get ready to glow. We’re 
excited to show what’s more in store. 
Follow along at @DoleSunshine and 
DoleSunshine.com

01 TROPICAL TAKEOVER
Tropical, globally inspired flavors like guava and passionfruit are 
your ticket to more fruit adventures in 2026.

02 BEVERAGES ARE BOOMING
From the viral “Dirty Soda” to mocktails, beverages are creating 
dopamine-esque experiences.

03 MINI MEALS ARE THE NEW MAIN
Bigger isn’t always better, as we gear up for smaller,  
single-sized snack plates.

04 FRUIT POWERED GLOW UPS
Fruit is taking center stage of beauty & well-being rituals.

05 TREATONOMICS DELIGHTS
Transforming small splurges into self-care delights sparking a 
shift towards mindful indulgence.

https://www.instagram.com/dolesunshine/
https://www.dolesunshine.com/us/en/

